"Nothing in the world is friendlier than a wet dog." Proverbs and Anti-Proverbs with the "Dog" component in the Russian, English and German languages.
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The object of the current research of this article is a phraseological unit. Phraseological units reflect the mentality of the people, its history. The comparison of proverbs of different languages highlights how different people perceive the world around them. Images of animals can be endowed with human characteristics, based on our own vision of the world and their role in it. The subject of the study are the features of the zoomorphic image "собака, dog, Hund" in multilingual cultures. The comparison of proverbs with zoomorphic concept allows us to establish the national characteristics of their semantics, to determine the place of the image of the dog in different cultures.
 There is a tendency to compare an animal with a human. [Marugina:14 ] One of the most common zoomorphisms in the English, German and Russian phraseological picture of the world, along with the wolf, bear, cat and others, is the "dog" component. The same animal in a particular culture may have an ambivalent assessment connotation. 
          The semantic features are the following: negative connotation includes such qualities as anger, aggression, danger. It can be traced  in: 1) Russian proverbs: Молчан собака исподтишка кусает. 2) English: Let sleeping dog lie. Be careful for deep water and dogs that do not bark. 3) German: Schlafende Hunde soll man nicht wecken. There is the greatest number of proverbs with the same meaning and the core (main concept), but different periphery (additional information) in English, thus we can realize the relevance of these expressions.

 The next reflected qualities of the dog are importance and fearlessness, which can be exaggerated. The features reflected  in examples: 1) Куслив был пёс, да на цепь попал. 2) Before you beat the dog, find out the name of his master. 3) Hunde, die viel bellen, beißen nicht.
The positive connotations reveal such qualities as experience and reliability. For example:  1) Старая собака на пустое дерево не лает. 2) Timid dogs bark worse than they bite. When an old dog barks, look out. 3) Wenn alte Hunde bellen, ist es Zeit, dass man ausschaut.
 Such qualities as loyalty, devotion, friendliness are also reflected in: 1) Среди собак предатели не водятся. 2) There are good dogs of all sizes. 3) Wenn du einen Freund brauchst, kaufe dir einen Hund.  The “dog as a friend” metaphor is one of the most prevalent. 

     During the research 75 proverbs with a zoocomponent “dog, Hund, собака” were analyzed by the method of continuous sampling. According to the interlanguage correspondences, eight types of semantic relations were established. The complete equivalents: 1) Не всяк тот вор на кого собака лает. 2) All are not thieves that dogs bark at. 3) Nicht alle sind Diebe die der Hund anbellt.  Proverbs which do not have correspondences in other languages: 1) Долгов,что на собаке репьев. 2) Why keep a dog and bark yourself? 3) Wer länger schläft als sieben Stund, verschläft sein Leben wie ein Hund.  Proverbs which coincide in two languages: 1) in Russian and English: Dog does not eat dog. Собака собаку не ест. 2)In Russian and German: Da liegt der Hund begraben! Вот где собака зарыта! 3) In English and German: Wer mit den Hunden zu Bett geht, steht mit Flöhen auf. Those who sleep with dogs will rise with fleas. And proverbs which are similar in meaning, transmitted through different images. Пуганая ворона куста боится. Begossene Hunde fürchten das Wasser = The scalded dog fears cold water.
Semantic descriptions of concepts give a complete knowledge of the concept existing in the minds of the bearers of culture. There is an analysis of the concept "dog" according to the frame approach. A frame consists of a concept and particular units - slots, which are the characteristics of the main concept. [Makarov: 98]

The slots which can be distinguished for the concept "dog", basing on the considered proverbs and stereotypes are: 1.Appearance, body parts: sharp teeth, tail, tongue, paws. 2. Habitat: street, man's house, booth. 3. Sounds: barking, roaring, howling. 4. Habits, actions: to bite, to run, to sleep, to hunt, to wag the tail. 5. Character, manners: silent, frightening, experienced, angry, evil, faithful, joyful. In conformity with this analysis, it can be noted that some characteristics contradict each other. 
However, the attitude to the objects can be changed overtime. These changes are traced in phraseological transformations, which are the proverbs adapted to a certain life situation. We can trace the modern use of proverbs via the WebCorp. This is an online resource where the use of certain expressions in different contexts can be found. There we come across a transformed proverb: A book is man’s best friend outside of a dog, and inside of a dog it’s too dark to read. A humorous comic effect is created.
The next article headlined «Let Sleeping Dog Cases Lie on Your iPhone 4S» contains information about new silicone cases in a shape of a sleeping puppy, which you can attach to the back panel of your phone. This proverb is used in the most direct sense. And another transformation, which shows the alteration of the attitude, is «Smart phone is a man’s best friend».
To conclude, proverbs with the zoomorphic component play an important role in the daily life, endow our speech with emotional shades, make it more expressive, depict national character traits, contain valuable material for the study of language in the context of culture, which contributes to the achievement of a level of intercultural communication.
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